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8. Obscuring architectural features

Outdoor advertisements and signs should NOt

obscure architectural features of the
building including front displays, doors, windows, etc.
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9. Respecting street furniture and architectural
elements

t is forbidden to fix outdoor
advertisements and signs to Street

furniture and architectural elements, e.g.
fences, roofs, shades, balustrades, covers



9. Respecting street furniture and architectural
elements
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10. Maintaining appropriate distances

The distance between the external edge of an
advertisement or sign and the edge of an

architectural feature, window, or door should be NO
less than 10 cm
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10. Maintaining appropriate distances
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11. High quality design and careful construction

All advertisements and signs should be carefully
constructed, ought to be of high-quality

design and should be made of high-quality
materials
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12. Careful fixing

All advertisements and signs should be Installed

carefully. All fixings, supply cabling, etc. should
be covered
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13. Selection of materials

Advertisements and signs should hot be made
from mirrored or coloured glass,

textiles, or vinyl (except for temporarily
commercial signage, e.g. banners)
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14. Colours and illumination

The Illumination of outdoor advertisements and
signs should be restrained. Harsh and gaudy
colours should be avoided, and the number of

colours on a single advertisement or sign ought to
be kept to a minimum (although this does not apply
to the company Ilogo). Low saturation is
recommended. Lightreflecting and fluorescent
displays are forbidden, as is the installation of neon
signs or those producing changing visual effects, e.g.
flash, pulsating, or phosphorescent light
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15. Respecting original features

In the event of preserving original elements of
historical displays, signboards or lettering, it Is

recommended to protect and conserve them.
The replication of historical

advertisements or signs (where this is possible)
or designing a display relating to such
advertisements and signs can often be highly
successful
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16. Positioning advertisements and signs in gate
clearances and building vestibules

It Is not allowed to display advertisements and signs
so they reduce the height and width of

gate clearances. Projecting signs are not
permitted in vestibules. Furthermore, the display of
these projecting signs is governed by the
aforementioned rules, with the exception of Rule 4,
5,and 9
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